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Vorführender
Präsentationsnotizen
I'm going to give you a very brief overview of the diversity of ways in which visual media may be used in public health activities and research.



Jacob Riis
How the other half lives , 1890 [New York City Slums]

Vorführender
Präsentationsnotizen
First of all, on a brief historic note, I would like to point out that using visual media to promote change relevant to public health is not a new idea:In 1890, Jacob Riis used photographs in a campaign to improve the housing conditions in the slums of New York. 



Housing inquiry of the Berlin local health insurance
Albert Kohn 1903-1920

Vorführender
Präsentationsnotizen
Back in Europe at the beginning of the 20th century, housing conditions in Berlin were improved based on a meticulous photographic survey of a local health insurance of the living conditions of people making healthcare claims.



Lewis Hine – National Child Labor Committee from 1908

Vorführender
Präsentationsnotizen
At around the same time, Lewis Hine contributed with his photographs for the National Child Labor Committee to the abolishment of child labour in the USA. 



Vorführender
Präsentationsnotizen
At some stage I tried to map all the different aspects of using film in health promotion. I don't want to go into this slide in any detail, I just wanted to leave you with the impression that there are lots of different film formats and techniques, potential goals and target groups, and that films can be passively viewed, actively made and used as a research tool. But to condense things down a bit, I would distinguish four broad categories when considering visual media in public health. I’d also like to say that while film or other visual methods are important components of the applications and methods I mention, there will often be a range of other components, which may also involve other visual media like multimedia CD-ROMs or interactive websites. 



Vorführender
Präsentationsnotizen
One very large and diverse area, which is probably the first one you may think of, is the use of film for providing information and education. 
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Vorführender
Präsentationsnotizen
This can be very general, for example programmes on television or feature films (documentary or acted), or films available on the internet (for example, the British Medical Journal has a very nice range of films available on its website, illustrating for example randomised controlled trials (here on the Alexander technique for back pain) or highlights from its archive).



Education and 
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specific groups

Vorführender
Präsentationsnotizen
Then there are films providing education and information to more specific target groups, for example videos used as part of patient education, or training videos (here is one for nurses on handling patients), videos used as part of school teaching (here a series of animated programmes from Austria on sexual education and a programme from Spain where they use feature films in health promotion programmes for adolescents, but also actively make short health-related films with the pupils). And then there is also the use of videos as part of public health or health promotion interventions (here an RCT of a programme to improve nutrition in primary school children involving videos featuring the heroic food dudes – amongst other components). 



Vorführender
Präsentationsnotizen
When it comes to more specific methodologies, as we are in the Faculty of Social Sciences, I’ll start with the social science tradition. Visual methods – in the form of visual anthropology – have quite a long history in the social sciences, and this usually involves the use of film or photography alongside qualitative methodology. Visual methods are used for observing living conditions, relationships and behaviours; they are used to enhance qualitative interviews; and sometimes people are also asked to take pictures themselves to document aspects of their view of certain issues – all of which can of course also be applied to public health issues.



Vorführender
Präsentationsnotizen
One prominent example of the use of video in the context of qualitative methods in the UK is healthtalkonline (and its “sister” youthhealthtalk) where videos of patients talking about different aspects of their health problems are made available as a resource for other patients, carers etc. Another example is the Video Intervention/Prevention Assessment Project from the USA where young patients (with asthma, obesity etc.) are encouraged to produce video diaries concerning their life with their health problems as a resource for clinicians.



Vorführender
Präsentationsnotizen
From qualitative methods it's only a small step to participatory visual methods. These largely have their origins in participatory action research and use a whole range of participatory methods apart from the visual component (which may be film or photography). The distinguishing feature is that participants make their own films (or visual records) of issues that are important to them and they have complete ownership of what happens in the process. 



Participatory video

www.insightshare.org

Vorführender
Präsentationsnotizen
Here is an example (presented as a photo story) of a participatory video project in collaboration with the White Ribbon Alliance of Safe Motherhood. The participants were midwives in Tanzania discussing safe motherhood concerns with the women and other people concerned, and as a result of the film the budget for midwife training in Tanzania was doubled. There are also examples closer to home, here a project with recovering addicts in the UK. 



Photovoice in the workplace: A participatory method to give voice to workers to identify 
health and safety hazards and promote workplace change-a study of university custodians. 
Flum et al. Am J Ind Med. 2010 Nov;53(11):1150-8. 

Vorführender
Präsentationsnotizen
And there is also a photographic participatory method called PhotoVoice – here is an example from a health and safety project where university custodians documented  hazardous aspects of their work (which were then discussed and resolved in a participatory process). 



Vorführender
Präsentationsnotizen
The final category I would like to talk about is that of social marketing and media advocacy campaigns. As a brief distinction, social marketing campaigns are aimed at individual behaviour change, while media advocacy campaigns are aimed at societal or political changes. Marketing strategies may be used by both, but social marketing campaigns may also use a range of other strategies aimed at behaviour change in different target groups, and media advocacy will use a variety of ways of attracting media attention, such as press conferences, working with journalists, arranging news-worthy actions (for example demonstrations), etc.



Social Marketing

Vorführender
Präsentationsnotizen
Here are first some social marketing examples (these are posters, but there are also equivalents as TV or cinema adverts – from the German safe sex campaign, a French anti-obesity campaign promoting walking to school in children, and an anti-smoking campaign from the American Child Health Foundation). And here is an interactive online video from a Danish anti-alcohol campaign. On the surface (so to speak) you see cool young people having a good time in a disco (a bit like an alcohol advert in fact) but when moving the mouse across the background you reveal what fools these people make of themselves when they are drunk. [byturen.com]

http://byturen.com/�


Media 
advocacy

Vorführender
Präsentationsnotizen
And here are some media advocacy examples – the first one is from German efforts to promote an inclusive society, including inclusive schools for all children – with or without disabilities. And then we have campaign of the Voluntary Health Association of India fighting for tobacco control. One part of their campaign involved making documentaries about consequences of  working in the tobacco industry for people – including children – which were then distributed to politicians and other decision makers.



Thank you!

I think this is the beginning of a beautiful project!

Vorführender
Präsentationsnotizen
So this was a very very brief tour of different uses of visual media in public health – and I hope that we will be able to form a group that will work on some of these aspects in more depth in the future! Many thanks!
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