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Co-creation could enhance service innovation (Perks, Gruber, and Edvardsson, 2012).
Co-creation takes place via interactions between actors through resource integration
and transformation in service system in contexts (Vargo and Lusch, 2004; 2008;
Vargo, Maglio and Akaka, 2008). The key issue need to be addressed is how these
actors assemble to form service system with high density, i.e., maximal combination
of resources for optimal value co-creation (Normann, 2001; Michel, Vargo and
Lusch, 2008). In this study, we empirically investigated emergence and the dynamic
process of assemble and dissemble of service system.

According to assemblage theory (Delanda, 2006), we conceptualise service system as
service assemblage, in which actors (human and material) working together to co-
create value in a given context (purpose) which cannot be achieved by each individual
actors alone. In this study, we drew on theories of affordance, task network and
modularity, which enable us to identify the general affordances, specify resources,
competences and activity links between actors for specific task in contexts. Then, we
explored how actors interact through their capacities for the emergence of an
assemblage (an identity) with certain trend for serving certain purpose/goal.
Interactions of capacities among actors enable the formation, reformation of and the
process of stabilization and destabilisation of these assemblages. Empirically, we
employed network analysis and ontological engineering method to exam the
competence required, the links/connections and how capacities were (re)configured as
assemblages (clusters) as identities in cases of medical service offerings. We
demonstrated that the framework developed could be applied to formation,
reformation of service assemblages for design of service offerings. This framework
would be applied to design service offerings to enable the emergence of service
assemblage for value co-creation in contexts.

Theoretically, we contribute to value co-creation and service system literature by
developing a framework enabling the emergence of and the mechanisms for dynamic
process of formation, reformation of service system. Practically, this paper would
enable the development of new service offerings, which enhance the communication
and collaboration for achieving high density for value co-creation and meeting
consumer needs.
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