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29 May 2014 
Minutes 
Present: 	Ann Stewart (AS) (Chair)
		Rosemary Arnott (RA)
		Chris Underhill (CU)
		Tom Fleming (TF) 
		Ruth Pearson (RP)
		Jonathan Vickery (JV)
		Nickie Charles (NC) 
		Franklyn Lisk (FL) 
		Rajnaara Akhtar (RCA) 

Apologies	Shirin Rai 
		Anne Hellum
		Sarah Cook
		Claudia Hirsch 
		Chris Woodruff
		Gillian Hundt
		Sarah Hodges
	
1. Introductions 

AS- GRP is exploring interdisciplinary research ideas.  It is not a department, more a way of bringing together colleagues working within the university on international development, broadly defined.  The Advisory board has been formed to assist with the development of the GRP. 

RP - professor of ID in Leeds till last year, economist by training, extensive career in development, worked with wide range of bilateral and multilateral NGOs and agencies, working on issues within the UK as well, particular specialism in Latin America but worked in numerous countries.

RA - practitioner for many years, 16 years in Africa, now country director for the British Council in Bangladesh, works with a number of UK academics in Bangladesh, partner in Warwick’s bid for an Economic and Social Research Council seminar series. 

FL - professor at Warwick’s globalisation and regionalisation centre, Africa lead for GRP ID (identified in excess of 100 Warwick based researchers working on Africa), working on a range of areas including economic and social aspect of health, involved in Warwick funded programme in Africa/china relations and forthcoming UNCTAD report, held GRP supported  Brand Africa workshop. 

CU - social entrepreneur, founder of 9 NGOs, presently Basic Needs specialising in mental health in developing countries, most of the practitioner funding from DfID channelled to Basic Needs, has own research unit based in Bangalore (India), implementation science is an important aspect to bring to GRP ID. 

TF - worked in over 50 countries (Brazil, Nigeria, Russia, South-East Asia) on the role of culture in development and links to creative industries, half of the work is in the UK - arts councils, local authorities, universities, etc., internationally - brokered through globally enriching organisations like UNESCO - culture is a means of delivering the aspirations of the Culture Convention, working with the World Bank - looking at development tools for cultures to enrich localities. 

JV – Warwick’s centre for cultural policy studies, involved with UNESCO events - growing debates about policy strategy, development and uses of culture. Project areas:  creative economy and human development;  cultural rights (as part of human rights); 'cultural economy network', Warwick/Monash alliance; agency to groups without a political presence; digital media as a way of building, repairing or expanding a public sphere; Shanghai City lab - how china is or isn't implementing UN and UNESCO policies as a driver for sustainable development. 

NC - director of Warwick’s centre for the study of women and gender in Sociology Department, centre involved in capacity building studies, eg Birzeit university; building links with catholic university in Santiago in Chile, responsible for the MA in gender and development. 

AS – part of a broad group of colleagues in Warwick’s Law School who work on law in development and teach the International Development Law and Human Rights masters and research programme, own area of specialism is gender justice in development, involved in capacity building project for legal education in Ethiopia involving masters programme and 19 Phd students, previous projects include judicial studies on gender for the Indian judiciary. 

Shirin Rai (SR) (in her absence) introduced- international political economist within Warwick’s Department of Politics and International Studies, worked on China and India, recently completes a multi country study on performance in parliaments funded by Leverhulme.  

2. Structure of GRP ID 

AS - we are relatively new, first year with AS and SR as co-leads. Website being built to create a point of contact (by RCA) 

 RP - the brochure is a mapping of different research in the university on development. Question - calls itself a programme - but it doesn't really reflect a ' programme' - what is meant by a programme in ID? 

 AS - we don't have an ID centre rather it is colleagues working on aspects of development in departments. It may possibly move towards a centre in the future.  

 FL - the important word it 'priorities' - the word programme only used loosely. We identify where Warwick can fit into the general context of ID and the thematic areas which exist. 
The idea was to avoid institutionalising the work of the GRPS - to encourage people with common interests from different departments to come together.  

 RP - maybe we can change narratives to help 

 TF - the brochure doesn't connect things together. How do we draw together the different projects and bring it together?

 RA - the brochure has a lot of good ideas so we should keep those, but develop it further.

 AS - Warwick is not known for ‘traditional’ ID - other people do that already. Warwick would want to say it has a lot of people interested in and involved in ID - the sum of the whole. The areas were defined in a mapping exercise.  Now we need to decide where to go. 
The question now is how we develop that.

 CU - you have the academic interests which have different audiences and ways of being served.  A metaphor - greater than the sum of the parts. Focus on the audience (which is missing in the brochure, although implied). In the pictures, some people are beneficiaries, some are commissioners, etc.  These are the strengths and there needs to be a way to pull them in and reflect on website?

 RP – the various contributions make definitive claims - we need to have credibility with peers and so should avoid making wide statements which are contested in the field.

 FL - within Warwick, there is an impressive number of people who have shown an interest in ID. We need to capitalise on this interest and also expand in the locality. 

 CU - the definition needs to sit comfortably with the GRP ID internally and then our audience. Then identify what the 'something' is.

 TF - what are the outcomes are we working towards? 

 AS – on outcomes: the university will be identified as having a contribution to make in this area. The university is also interested in attracting funding, and in order to be successful, it needs to be identified with ID. The external audience in terms of funders is very important.

 JV - the university will be interested in consolidating expertise so that we can intervene in the discourse at the global level, consolidate expertise to make interventions and reflect a more dynamic model of organisation. 

 RP - 120 members to the GRP ID website seems a bit small - but it is important that ensure that include research students, suggest through a development students' network.

 FL - a couple of initiatives already exist. Students provide teaching support in and there is a sub-Saharan Africa research network, a cross disciplinary effort which meets periodically.  

 AS - there are 2 elements: the potential audiences and who we have internally to help service the audience. We need to consider what we are trying to give to whom. 

 CU - if we want to pull people in from outside, then we need to have a forum for engagement. So getting people to subscribe to us is very important. 

 TF – we need the ‘narrative’ that would open this up to different audiences - brand architecture - words like 'innovation' etc - attach some words to the overall mission and strategic outcomes to make the mission personality come through. 

 RP - you have to be careful - you can't say everything at Warwick is ID. ID is a very competitive environment so we need to demonstrate capacity in it. Warwick may be able to claim cutting edge status in some areas of ID - focus on those. By profiling those, we can lead the way. Warwick is rich (with funds). Think about having some kind of international seminar where you can showcase applications of ID at Warwick. 

 AS – thank you for the good ideas.  We need to build intermediary stages around these areas. 

3. What do we envisage as the GRP ID plans for the next year?

 RA - Diaspora studies are very important and we can build on these. Diasporic communities (eg from Bangladesh) make interventions 'back home' more meaningful, not only village or family based.

 TF - build lasting relationships and debunk myths. 

 RP - we should work with Coventry University.

 FL - International summer school is a good idea - as it would reflect the diversity of the GRP. 

 AS - Plans for next year emerging, but need to keep mapping. Draw more people to the website and in this way we can develop internal and external networks.  
External audience - how do we identify the GRP with external networks and who may that be? We need to move to a stage when we can say we have something to offer external audiences such as for local diasporic communities. 

 RP – Could seek to host Development Studies Association (DSA) conference. 

 AS - we have opened discussions with ID centres in the north (Leeds, Manchester and Sheffield) to promote collaboration particularly through a possible research student network. 
Collaboration with external partners- can we give an official title, such as' research associate ' status? 

 JV - there is a university scheme of associate fellows who are given access to the library etc. 

 RP - this can be used strategically to engage people who will provide reciprocity in some way eg working in partnership with associates.  We can advertise a scheme on the web with a set of guidelines whereby potential research associates can apply and if accepted work on the project (assisted by modest GRP funding). 

 CU - Basic Needs already have done something like this with Warwick. The academic rigour is provided by the university and the grounding provided by Basic Needs.

 RP - there needs to be clarity on the idea of research - this is different for NGOs and universities. 

 CU - the website will be a very important window for the GRP ID. Focus on specific areas - so that audiences have a sense of what is current and bubbling in the university. The website is good but needs to provide more interaction.

 RCA - we will be developing the website to ensure that it reflects the diversity of materials and ensure people are drawn in. 

 TF - We need to think about the process of research as opposed to the outcome of research. Think about ways of bringing this to the surface.

 AS – use blogs or commission think pieces from external constituencies.

 CU - cannot do it in the cheap. Need the resources to ensure that it is effective and of the right level. 

4. Suggestions for the next speaker at the ID annual lecture? 

* TF - Ken Robinson (creativity and society) 

* RA - Layla Seth (former State Chief Justice in India)

* TF – Someone in area of digital technologies and how open up or impact on development 

* RP – Barbara Stocking (former Head of  Oxfam) 

* FL - Phumzile Mlambo-Ngcuka - Head of UN Women – (Warwick alumna from WMG) 

5. Going Forward 

Meet twice a year - for consistency and progress, mid-November and mid-May. These meetings should ideally be organised around an event (Annual Lecture in May). 
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