Constitution: Centre for Television Histories

1	Aims of the Centre

The aims of the Centre focus on the development of research, learning and training, and engagement, impact and collaboration with industry. The Centre aims:

(a)	To act as a focus for the high-quality research and learning undertaken at Warwick in the field of television history, heritage and memory, and to develop and raise the profile of this research both nationally and internationally, thus attracting scholars and students of the highest calibre to participate in the Centre's research and learning activities;

(b)	To promote contact, connection and collaborative research and learning opportunities between Warwick scholars interested in television history, heritage and memory research;

(c)	To develop collaborative international and interdisciplinary research and teaching opportunities in television history, heritage and adjacent fields;

(d)	To attract external public and private funding to support the study and preservation of television history;

(e)	To foster connections with the television industry and public institutions around questions of television history, heritage, audience memory and preservation, with a particular view to knowledge transfer, public engagement and social and cultural research impact;

(f)	To develop access to the existing television archive for researchers, and to position the university as an international research destination for television historians, industry professionals and cultural partnerships;

(g)	To engage in public debates about the value of television for culture, well-being, economic development, social justice and creativity;

(h)	To contribute to the training of postgraduate students in the university.

2	Membership

The membership of the Centre shall be open to University of Warwick academic and research staff teaching in the area of television history, and to university postgraduate and postdoctoral researchers in the field. The Centre may also appoint scholars from outside the university as Associate/Honorary/Visiting Fellows of the Centre at the approval of the Management Committee. 



3	The Director

(a) The Director of the Centre shall be appointed by the University Research Committee, on the recommendation of the Head of School of Creative Arts, Performance and Visual Cultures. The Directorship may rotate between members of the Centre in both Film and Television Studies and Cultural and Media Policy Studies.

(b)	The Director shall be appointed for a term of three years (renewable); an acting Director will be appointed in discussion with the Management Committee and the Head of School during periods of the Director's absence.

(c)	The Director shall be responsible to the Head of School of Creative Arts, Performance and Visual Cultures for the planning, direction and execution of the Centre's affairs, and for the use of discretionary funds where these may be allocated to the Centre.

4	The Executive/Management Committee

(a)	The Centre shall have a Management Committee consisting of:

1. The Director of the Centre (Chair)

1. A member of Film and Television Studies

1. Up to three members of academic staff of the university associated with the work of the Centre

(b)	The Management Committee will meet as necessary in relation to its terms of reference, which are to advise on the progress of the work of the Centre, on the development of new projects and grant applications, on the allocation of funds and any other matters relevant to the Centre.

5	Financial Responsibility

The Head of School of Creative Arts, Performance and Visual Cultures is responsible for the financial operation of the Centre, in consultation with the Director of the Centre.

