
 

 
1 Warwick Student Engagement Framework was adapted for use in higher education from Tim Rudd, Fiona Colligan, Rajay Naik. Futurelab: Learner voice handbook. 2006 

(Types of participation, activities and tools p.13) 
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t1  Encounter Inform 
 

Consult Involve Co-create/co-design Empower 

Students may encounter 
publicity  

Students are regularly and 
reliably informed, made 
aware of their rights and 
ways of participating 
 

Student views are obtained. 
Students receive full feedback 
on decisions taken 

Work is undertaken with 
students throughout the 
decision-making process to 
ensure views are understood 
and considered 

All aspects of decision-making 
processes are undertaken in 
partnership with students 

Students set agendas for 
change.  
 
Organisation and responsibility 
over management is held by 
students 

Information made available 
 

Students informed Student consulted Student input Student shaped Student owned 
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Students as recipients of 
information 
 
Dialogue is not expected 

Students as recipients of 
broadly contextualised 
information 
 
Dialogue is implicitly 
welcomed but not explicitly 
invited 

Students as respondents 
 
Some dialogue is expected 

Students as team members 
 
 

Students as collaborators/co-
creators/co-researchers/co-
designers 
 
Students on management 
committees 
 
Student shaped policy making 
 
Student interest/action groups 

Distributed decision making 
 
Students as 
researchers/research designers 
 
Student ‘ownership’ of 
resources, events, policies, and 
learning 
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Occasional newsletters, 
Access to 
minutes/documents – 
student friendly summaries, 
Static websites, Instagram 
stories, Word of mouth, My 
Warwick, Posters/screens, 
Departmental comms, 
Twitter, Facebook 
 

Briefings, Regular Blogs, 
Targeted email/letter, 
Staff/dept 
presentations/lecture 
shouts/meetings, Instagram 
infographics and takeovers, 
Social media slide tools, 
Polls, Word of mouth, 
Targeted comms on one 
platform 

Students as research 
respondents, 
Module/curriculum feedback 
surveys, Designated 
consultation space/time in 
meetings, Student focus 
groups, Structured consultation 
workshops (e.g. to develop 
policy, strategies, curriculum), 
Structured questionnaires, 
interviews, SSLCs, Warwick 
Student panel, Unitu. 

Workshops, Students involved in 
design process of modules, 
assessment, reading lists, 
Voting/elections – SSLCs, 
Students on appointment panels, 
Active focus groups, Joint-led 
consultations, SU Student Forum 
and Council, Student members of 
committees 

Student-led consultations, Student 
co-design of modules, curriculum, 
assessment, Rich picture activities, 
cocreation and codesign events, 
Paid work, Full and Part time 
Officers, Co-Chairing of committees 
and panels with University staff, 
Paid student co-creation roles  

Student agenda setting, Student 
managed consultation activities 
and tools development, Student 
managed activity e.g. proposer 
of new module, leading peer 
networks, project leads, Student 
chairing of committees and 
panels, Sports team, society and 
forum leadership 
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Potential for general 
awareness 

Potential for informed 
awareness 

Confirmed widespread 
awareness 
 
Emergence of reaction data 
 
Outcomes influence change 
 
Students recognise their 
engagement as valued 

Student agendas are collected 
and recognised 
 
Outcomes influence University 
owned change 
 
Students recognise their 
engagement as valued  

Agendas emerge only from 
collaborative activity with students 
 
Outcomes are collaborative, co-
designed 
 

Mechanisms are established 
which are student owned 
 
Self-sustainable and may 
supported by university 
 
Outcomes are led by students 


