Warwick Summer School: Assessment Brief 

	Name and Module Code: Communications and Marketing 

	Component
	Information to include

	Assessment name:
	Communications and Marketing: Individual Marketing Plan

	Assessment type
	Written Report 

	Weighting
	100%

	Deadline
	1pm Friday 2nd August 2024

	Assessment duration
	Students will have time to work on their assessment during the module

	Assessment length
	3000 words including any tables and figures in the main body

	Assessment Purpose
	What is the rationale for your assessment choice? 
Which ILOs for the module (and the programme) are being tested?

	Mark Scheme
	MARKING CRITERIA

There are four equal criteria for evaluating the assignment:

Coherent, credible plan (25%)

• The plan is coherent through strong integration between the sections.
• A trail of evidence leads to credible conclusions and decisions.

Application of marketing theory, frameworks and tools (25%)

• The document shows an understanding of the tools and frameworks covered in the module.
• The plan applies the tools and frameworks in an appropriate manner to at least one specific product-market example.

Identification and use of relevant data from appropriate sources (25%)

• The analysis identifies appropriate sources of market data for completing the various product-market analyses and applies this data effectively in the analysis and discussion.
• The document identifies the nature and source of any data used. It considers the reliability of sources including any potential limitations.
• Customer data sources may include secondary sources (e.g., market research reports collected by another party), primary sources (e.g., interviews or surveys with customers), observations of customer behaviour online via social media or in-store, internal company data, published company information, media sources, etc.

Quality of presentation (25%)

• The document is presented professionally and appropriately for a senior management audience.
• Writing is fluent.
• Visuals are effective and clear.
• Correct referencing format is used.

	Marking and feedback
	The assessment will be marked by the Course Leader and students will receive a transcript of results by the middle of September. 

	Academic Integrity
	Please refer to the Academic Integrity information in the Student Handbook: WSS Handbook (warwick.ac.uk)
Student should access the training course on Academic Plagiarism: 
https://moodle.warwick.ac.uk/enrol/index.php?id=58895


	Submission
	Students should submit their assessment by email to scott.dacko@wbs.ac.uk 



Task 
ASSESSMENT QUESTION
Prepare a marketing plan for one of the following brands:

Amazon
Apple
BMW
Disney
Dyson
Harley Davison
Fenty Beauty
Ferrari
Gucci
IKEA
Netflix
Nike
Luis Vuitton
Lululemon
Nintendo
Patagonia
Red Bull
Samsung
Sephora
Spotify
Starbucks
Tesla
The North Face
Under Armour
Zara

You should create a Marketing Plan for your chosen brand. If the brand is part of a company that covers several product categories, e.g., Amazon retail, web services, and Prime, focus your report on one of the product categories.
The target audience for this plan is the Board who will give you the resources to make your plan a success. Your document needs to be well-presented and deliver a concise but compelling business case. It should include the following sections:
Market Analysis: Macro-environmental and micro-environmental analysis to highlight key trends, competitor analysis, segmentation, targeting and positioning
Marketing Strategy: Sources of Sustainable Competitive Advantage and Brand Strategy
Marketing Implementation: Marketing Mix, Resourcing, Monitoring, Evaluation and Control of the brand’s performance.
Recommendations: Based upon your analysis and critical evaluation of the above you should propose recommendations for the future development of the brand.
SUBMISSION
Please submit your assessment by 1 pm on Friday 2nd  August. Your assessment should be sent by e mail to scott.dacko@wbs.ac.uk 
You will have time to work on your draft assessment during the module.
ASSIGNMENT FORMAT
The format of the assignment document is a report which means that it does not need to be written in prose style; headings with bullet points are acceptable.
• The word limit for the individual marketing plan is 3,000 words including any tables and figures in the main body. This word count will allow you sufficient space to present your marketing plan. You may find that you don’t need to use the full word count and that is just fine.
• A reference list (using the Harvard system) should be used (author and year in the main body of the report, full reference in a References section at the end of the report).
• The reference list will typically include the sources of any secondary data you have used in order to determine market/segment size, customer profile and customer preferences, market trends, etc.
• You may wish to employ visuals (such as figures, tables, etc.) instead of lots of paragraphs. Ensure all figures and tables are labelled. For example, you might label a figure as: “Figure 1: Market Trends for the health-conscious segment” and where the related in-text discussion might say: “…among the key trends impacting the health conscious segment are…”
• If the report includes appendices, then these should be concise and relevant. Pay attention to navigation from the main report to appendices and be sure to help your reader through use of in-text pointers to relevant appendices e.g. “See Appendix A for survey results”. Appendices will only be reviewed as part of the assessment if they are linked to from the main document in this way.
MARKING CRITERIA
There are four equal criteria for evaluating the assignment:

Coherent, credible plan (25%)
• The plan is coherent through strong integration between the sections.
• A trail of evidence leads to credible conclusions and decisions.

Application of marketing theory, frameworks and tools (25%)
• The document shows an understanding of the tools and frameworks covered in the module.
• The plan applies the tools and frameworks in an appropriate manner to at least one specific product-market example.

Identification and use of relevant data from appropriate sources (25%)
• The analysis identifies appropriate sources of market data for completing the various product-market analyses and applies this data effectively in the analysis and discussion.
• The document identifies the nature and source of any data used. It considers the reliability of sources including any potential limitations.
• Customer data sources may include secondary sources (e.g., market research reports collected by another party), primary sources (e.g., interviews or surveys with customers), observations of customer behaviour online via social media or in-store, internal company data, published company information, media sources, etc.

Quality of presentation (25%)
• The document is presented professionally and appropriately for a senior management audience.
• Writing is fluent.
• Visuals are effective and clear.
• Correct referencing format is used.
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