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Why sustainability in events matters at Warwick

University 
Strategy

University 
Branding

University 
Priorities

Saves money 
and waste

Sometimes- it is 
more inclusive

Of course- better 
for people and 

planet
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01
Sustainability Essentials



What is ‘sustainability’?

meeting the needs 
of the present 
without 
compromising the 
ability of future 
generations to meet 
their own needs



There must be at least one goal that you are familiar with…
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Product Life Cycle Assessment

When assessing the impact of a 
product or service, consider:

• Where it comes from
• How it was produced
• How it reached you
• How you will dispose of it
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Waste Hierarchy
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Scope 1,2, and 3
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Scope 1, 2, and 3 at University of Warwick

Read more: Energy and Carbon Report| University of Warwick10

https://warwick.ac.uk/sustainability/governance/reporting-compliance/performance-reporting/carbon/
https://warwick.ac.uk/sustainability/governance/reporting-compliance/performance-reporting/carbon/
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Interactive Sustainability 
Challenges
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The Journey of the Event Items

➢ On your table, you’ll find items 
that are relevant to events at 
University. 

➢ Your task as a group is to 
uncover the hidden lifecycle of 
them. 
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Some prompt questions to guide your discussion:
• Where it came from?
• What materials is it made from?
• Where might those materials have been sourced?
• How was it produced?
• What manufacturing steps might be involved?
• Who might have been involved in the process?
• How it travelled to you?
• How far might it have been transported?
• What packaging or energy was used along the way?
• Where it will go after use
• How long is it typically used for?
• Is it reusable, recyclable, or does it become waste?`



The "Sustainable Pivot" Challenge

• Quick Wins: Simple, low-cost actions that can be 
implemented immediately.

• Systemic Changes: Bigger shifts that require planning, 
coordination, or policy changes.

• Wildcards: Bold, creative ideas that add long-term positive 
impact or a legacy element.

Please use the post-it-notes and write these ideas down!
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Scenario A: 
A high-profile, 200-attendee 

clean-energy conference, 
bringing together international 

and local academics and 
featuring a buffet-style meal

Scenario B: 
A small departmental 

networking event for new staff 
members

Scenario C: 
An outdoor student 

recruitment/engagement fair

If you are the event organiser of these events, what are they 
key elements in these events and how you can make it more 
sustainable? You’ll have 10 minutes to come up with 
sustainability ideas across three tiers:



Impact vs Effort

Place your post-it-notes on the matrix depending on:
• Ease of Implementation (Easy → Hard)
• Environmental Impact (Low → High)
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Good Practices
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03
Communicating 
Sustainability With 
Confidence  
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Authentic Sustainability Communication

Worried about getting challenged? 

Unsure how to communicate 
sustainability accurately?

Concerned about overclaiming?



Authentic Sustainability Communication- top tips

Be Specific

Be Honest

Explain Why

Be Positive

Credit attendance & Collect Feedback

"Stop wasting paper! Use the QR code."
"Join 400 other researchers in going paperless today, scan here 
for the digital toolkit."

“We have sustainable catering.” 
“45% of today’s menu is plant-based, which cuts the carbon 
footprint of the lunch service by an estimated 30% compared to 
last year.”

“We recognise that not all attendees can avoid driving due to 
accessibility or distance. Although we promote low-carbon travel, 
we’re still exploring better support for attendees with limited 
alternatives.”

“We’ve chosen not to offer traditional free giveaways because many 
branded items are used only a few times, Instead, we’re offering 
edible freebies, which create a positive experience without 
generating long-term waste



Still unsure?
Emai: 
sustainability@warwick.ac.uk 
and we are happy to help!

19 This Photo by Unknown Author is licensed under CC BY-NC

mailto:sustainability@warwick.ac.uk
https://www.rootsimple.com/2015/01/submit-your-questions-for-the-cat-doctor/
https://creativecommons.org/licenses/by-nc/3.0/
https://creativecommons.org/licenses/by-nc/3.0/
https://creativecommons.org/licenses/by-nc/3.0/


Sustainable Events Guide https://warwick.ac.uk/sustainability/getinvolved/event-support/
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Facilitate behavioural change at the individual level

Drive institutional transformation



Get Involved: https://warwick.ac.uk/sustainability/getinvolved/ 

Sign up for our events: https://warwick.ac.uk/sustainability/events/21

https://warwick.ac.uk/sustainability/getinvolved/


Thank you!
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