Audience Mapping : Public and Community Engagement
OFTEN ENGAGED/ HEARD
BIGGER STAKE
SELDOM ENGAGED/ HEARD
SMALLER STAKE













[footnoteRef:1] [1: This template can be used to explore and map out individuals, groups or communities for engagement activities and projects.  You can describe publics and communities in different ways such as what ‘hat they wear’ [customer; parent; service user; citizen); demographics (age; location; education level etc) or by interests, attitudes or perceptions. The vertical axis (bigger/ smaller stake) – refers to how much of a stake does these individuals, groups or communities have with the research, issue or topic in question [either now or in the future]. This does not mean that your engagement should always be focused on those with a higher stake in the research/ topic, depending on your engagement plans – it may be about raising awareness with those that are not yet informed or engaged or feel they have no stake in the topic/issue in question. The horizontal axis (seldom/ often engaged or heard) refers to how often these groups engaged or that their voices are heard – this is important to think about so that underserved groups are also reached. You can change the axes labels depending on what is most important to the project: e.g. Influence or Power x Interest; Older/Younger x Benefit or Relevance.] 

