Understanding the algorithms used by different social media platforms is crucial for
anyone looking to optimize their online presence and engagement. Each platform
employs unique algorithms to determine what content is shown to users, how it is
ranked, and how it is discovered. These algorithms analyse a variety of factors, from user
interactions and engagement metrics to content relevance and recency.

By gaining insight into how these algorithms work, you can tailor your strategies to
increase visibility, foster engagement, and achieve your goals more effectively.

The algorithms of social media platforms are consistently changing and being tweaked,
so whilst this document is accurate at the time of writing, it is worth noting that things
may have changed.

Twitter's Algorithm

Twitter's algorithm is designed to deliver content that is most relevant and engaging to
individual users. The platform uses a combination of chronological and relevance-based
methods to curate content for each user’s timeline.

The "For You" timeline features tweets from accounts users follow, as well as
recommended tweets based on user interests and interactions. Twitter's algorithm
factors in several signals, including tweet engagement (likes, retweets, replies), user
interactions, the content's recency, and the user's network activity. There is also the
newer feature where “Verified” accounts are shown more prominently in both your “For
You” feed and in the comments of other tweets.

Facebook's Algorithm

Facebook’s algorithm, known as the EdgeRank algorithm, prioritizes content that fosters
meaningful interactions among users. It evaluates and ranks posts based on several key
factors: the four most important factors are who posted it, how users interacted with it,
the type of content, and how relevant it is to other users. The algorithm will then make
predictions about how likely a user is to interact with a post, and provides an overall
score for each post.

The algorithm emphasizes posts from friends and family, but it also considers
engagement metrics like comments, shares, and reactions.

Additionally, Facebook’s algorithm favours content that prompts longer comments and
active discussions, aiming to prioritize posts that generate more meaningful social
interactions.



Instagram's Algorithm

Instagram’s algorithm focuses on delivering personalized content based on user
behaviour and preferences. The main feed is influenced by several factors: interest (how
much Instagram predicts a user will care about a post), recency (how recently the post
was shared), and relationship (the user's interactions with the content creator).

Instagram Stories, Explore page and Reels all have their own algorithms, but they
generally follow the same principles. Reels, for instance, are highly influenced by user
engagement and trending audio or effects.

TikTok's Algorithm

TikTok’s algorithm is renowned for its ability to show highly engaging content through the
For You Page (FYP). The algorithm evaluates a wide range of factors to personalize the
FYP for each user, including user interactions (likes, shares, comments, and time spent
watching a video) and specific video information (captions, sounds, hashtags).

The algorithm rapidly adapts to user behaviour, making real-time adjustments to content
recommendations. Features like Duet and Stitch also play a role in the algorithm,
encouraging interactive content that can spread virally. Consider ways that you can
provide opportunities for your audience, and also make use of the unique TikTok
features that highlight your content as high value.

Twitch's Algorithm

Twitch's algorithm focuses on live content and user engagement. The platform’s
recommendation system considers several factors, such as viewership history, followings,
user interactions (chats, subscriptions, bits donations), and streaming categories of
interest. Twitch also prioritizes streams with high viewer retention and active chat
engagement, so from a creator point of view, creating ways to retain and encourage
viewer chat is important.

YouTube's Algorithm

YouTube's algorithm recommends content that aligns with individual user preferences. It
evaluates a massive array of factors, including watch history, search history, and
engagement metrics (likes, comments, shares, watch time).

The homepage also features personalized recommendations, while the "Up Next" panel
suggests videos that users are likely to watch next.

YouTube's algorithm also considers video metadata (titles, descriptions, tags) and channel
performance. YouTube Shorts, a newer feature, operates with a similar algorithm but
focuses on short-form, vertical content. The platform’s sophisticated recommendation
system uses machine learning to continuously adapt and refine its suggestions, ensuring
a steady stream of relevant and engaging content for each user.



